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MAJOR ELEMENTS 

PEOPLE 

- Trust 

- Integrity 

- Professionalism 

KNOWLEDGE 

- Regulatory 

- Technical 

- Market Trend 
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INTEGRITY – OUR CORE VALUES 

 HKCTC Report 2010  

 HKAS Supplementary

Criteria No.6 

 

 ICAC Corruption 

Prevention Guide for 

Testing and Certification 


Industry SGS Annual Report 2014  
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MESSAGE FROM CHAIRMAN AND CEO 

 Integrity – Heart of SGS 

 Code of Integrity – 

Expression of Values 

 Everyone is Responsible 

 Encourage Open Culture 
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CCO STATEMENT 
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HIGHLIGHT OF INTEGRITY 

MANAGEMENT SYSTEM 



CODE OF INTEGRITY 

 Applies to  

 Employees 

 Senior Management  

 Affiliated companies 

 Contractors, joint-venture partners, agents and 

subcontractors  

 Anyone acting on behalf of, or representing SGS 

 Approved by OC & Board of Directors 

 Professional Conduct Committee to ensure 

implementation globally 
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INTEGRITY RULES 

1. Integrity of 
services 

2. Integrity of 
financial 
records 

3. Conflicts of 
interest 

4. Political 
donations and 

charitable 
contributions 

5. Fair 
competition 

6. Gifts and 
entertainment 

7. Use of 
Company assets 

and resources 

8. Bribery and 
corruption 

9. Employee 
relations 

10. 
Environment, 

health and 
safety 

11. 
Confidentiality 

12. Intellectual 
property 

13. External 
communication 

14. Insider 
dealing 

15. Compliance 
with the law 
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EMPLOYEE OBLIGATIONS 

Day 1: 

Employee signs 
SGS Code of 
Integrity with 
employment 
contact 

Within 3 Months: 

Employee 
completes e-
learning 
programme on 
Code of Integrity 

Every Year: 

Employee must 
complete one-
hour face-to-face 
Annual Integrity 
Training 
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REPORTING OF INTEGRITY 

 Encourage employees and customers to report 

suspected violation of the Code 

 Confidential integrity help lines are set up by 

headquarter to facilitate reporting 
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IS SYSTEM AND PROCESS 

ENOUGH?  



INTEGRITY CULTURE 

 

 Reinforcing a culture of integrity across  

SGS Group 

Trust 
Honesty and 
Transparency 

Accountability Principles 
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COMMUNICATION 

Key messages for employees 

SGS fosters a culture of integrity where 
employees feel supported in making the 

right decision  

Employees are 
encouraged to 
openly discuss  
integrity issues 

Employees do not 
have to deal with 
difficult decisions 

alone. They can refer 
to their supervisor. 

Employees should 
never compromise 

their integrity and will 
not get into trouble 
for double-checking 

If employees are 
unable to resolve an 
issue they should call 
the Integrity Helpline 
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“OUR REPUTATION FOR 

INTEGRITY IS OUR LICENCE TO 

OPERATION. WITHOUT THIS 

REPUTATION, WE DO NOT 

HAVE A BUSINESS” 
 

By SGS CEO in 2014 Sustainability Report  
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THANK YOU ! 

WWW.SGSGROUP.COM.HK 
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